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Today's topics:

Overview of U.S.
exports to Canada

Labeling Basics

Nutritional Labeling
Issues

Grading Labels
Organic Labeling

Meat, Poultry and
Processed Frt/Vegq.

Claims

GMO and Irradiation
Shelf Life

Temporary Labeling
Enforcement
Questions & Answers



Canada is the Leading Market for
U.S. Food and Agricultural Exports

U.S. Agricultural Exports in Calendar Year 2004, $61 billion

Japan China  §o. Korea
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U.S. Agricultural Exports to Canada
under NAFTA
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U.S. Ag. Exports to Canada, by Type

2004 $9.7 billion

Consumer
Oriented
73%




Marketing in Canada

Exporter Business Tips
Export Services

Customs Import
Procedures

Food Regulation
Packaging & Labeling
Market Sector Trends
Best Prospects



CHECK OUT CANADA!
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Establish
Commercial
Relationships in
Canada

Endorsed by FAS

Cost-Effective

One-on-One

Meetings

Research

Market Overviews




x
******

- ,ztact Information

Office of Agricultural Affairs
Foreign Agricultural Service, USDA
U.S. Embassy, Ottawa
Tel: (613) 688-5267
Fax: (613) 688-3124

email: Agottawa@usda.gov I - I




Canadian labeling standards

The Canadian Food Inspection Agency (CFIA) enforces labeling standards
in Canada.

This presentation is a summary of labeling standards used in Canada. It
should not be used as soleffésource. It is strongly recommended that you
consult the ‘Guide to Foodgtabeling and Advertising’ found on the CFIA
website: ;

www.inspection.gc.ca

The CFIA may also be contacted directly to solve labeling issues not
covered by the Guide.
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Labeling basics

Basic labeling standards are very @fﬁ/
similar to US standards. § EDE[ |
Some differences: ORGANI(C
- Bilingual (French/English) ‘
 Metric, and differ In imperial
system

« Some products are sold by volume
instead of weight

« Standard container sizes
* Nutrition Facts panel standards.
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Labeling basics

Many other aspects are the
same as US packaging:

ion Marketin

Identification of man
and/or importer

Country of origin (or
importer) \
Ingredient listing
Component and
processing-aid declaration
Imagery used on packaging
UPC codes, etc.
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Labeling basics

All pre-packaged products require a label,
with some exceptions.

Information on some label
one of the two official lan

y be in only
S.
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Nutrition Facts

Nutrition Facts panel will be mandatory on most food
products.

Canadian manufacturers
to Canada have the sam

sompanies exporting
to comply.
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Nutrition Facts

Canadian Nutrition Facts panels are similar on the surface to those
used in the US.

o

Nuftrition Facts Nutrition Facts
Szrving Siz2 1 cup (236m)) Valeur nutritive
Sarvings Par Containar 1 Per 125 mLB7 gy ( par 125 mL(8/
" 9
Amourt For Sorvwng Amoure » Value
Calories B) Calories from Fat0 T i\d.::l"bm-
% Daly Yolue! Calories / Calories 50
Total Fat Og 0% Fat / Upides 0.5 ¢ E
Saturated FatOg 0% Saturated / satures O g 0%
Trans Fat0g « Trans /trans O g K
Cholesterol Less than 5mg 0% Cholesterol / Cholestérol 0 ma
Sodium 120mg 5% Sodlum / Sodlum 0 mg 0
Total Cartbohydrate 119 1% Carbohydrate / Glucides 189 6%
Dietary Fiber Og 0% fibre / Fbres 2 g 8"
Sugars 11g Sugars | sucres 2 g
= =
Protein 9q 17% Proteln I mm 3 g
Vitamin A10% « Vitamin C 4% Vitamin A | Vitarmine A 2%
Calciurn 30% « lron D% eVitamin D 25% Vitamin € / Vitamine C 10%
'"Percert Doy Volues are based on a 2,000 A 0
calorie diet ‘:’uw :;s ¥ vdlues may be higher Calcaurn / Calcuim 0%
or bover dapendng on your CAI0HE NEeds Iron / fer 2%
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Nutrition Facts

Basics
Narmal vadth fort
8 point type except as indicated
Thin rvles — 0.5 point
Rules cenfred between lext
Heading: 13 point bold type utrition Facts
Serving of stated size: 10 point leading er 125 mL (87 g)
Subheadngs: 6 pont bold type — 2 point rule
vith 12 point leading fmount % Daily Value 1 point rle
Calories 80 Text enclosed by a box with 2 0.5
Fat05g 1% [ point rule within 3 points of faxt
6 point indent Saturated O g Value cenired against multidne
9 point leading +Trans 0 g 0 %1€ information on left
Cakres and non-indented Cholesterol 0 mg
nutrients n bold type, amount in HSodlum O mg 0% Numbers in bold type, % sign in
medium type, 12 point leading Carbohydrate 18 g 8 4 medium type, space betvseen
number and % sign
Mediurn type b Fibre 29 8%
Sugals 2 g -t Space between number and vait
Protein 3 g
) 2 pont rule
Medium type with 14 point leading VitaminA 2% VitaminC 10%
Medium type with 12 point keading Calcium 0%, Iron 2 % jet———Order of presentation goas from lkeft to right

5 point spacimg
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Nutrition Facts

* French and English Nutrition Facts
panels may be separate

« US format cannot be used on foods
sold in Canada.

H ﬂ % Food Labeling in Canada
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Nutrition Facts

Three main types of Basic Nutrition Facts Panel...

Standard

Narrow Standard

Valeur nutritive

Nutrition Facts

par 125 mL (87 q) Par 125 mL (87 q)

Tencur . vakur quotdenne Amount % Dally Wl

Calotas 890 Calores 80

Lipldes 059 1% Fal05q 1%
saluras 0g 0% Salrated 09 0%
+lrans0 g +Tas0q

Choksléml 0 myg Cholesterol 0 my

Sodlum 0 mg 0% Sodium 0 mg 0%

Glucldes 189 6% Carbohydrate 189 6%
Fbras 29 8% Hbre 2q 8%
SUCres 2 g SIS 29

Protéines 39 Prolein 29

Vitamine A 2% tamine C 10 % Vilamin & 2% Vilamin G 10%

Caleum 0% R 2% Calklum 0% lron 2%

47 onx 8,5cm = 30,6 cm*

Add

S

Interunion Marketing WUSATA

47 onx 65 an =306 cm*

Bilingual Standard

Nutrition Facts Valeur nutritive

Per 126 mL (97 q) par 125 mL (87 q)

Amount ov | | Toncur 0

Calotles 90 Calores 90

Fal05g 1% | |Lipldes 050 1%
Saluated 0 g o salurés 09 0%
+Tans 09 c +lrans0 g c

Choksleml 0 Chokslernl 0 mg

Sodlum 0 myg 0% Sodlum 0 my 0%

Carbohydrate 1Bg 6% Glucldes 189 6%
Fbra 2q 2% Fbras 2 q 2%
SUxjars 2 g [wces?2q

Protein3 g Protéines 39

Vitamin A Witamine A 2%

WtaminC Witamine C 10 %

Calcum Calcum 0%

lron Far 2%

* DV = Doy ol * W0 = vokeur quosckn e

36omx7.7cm= 27.7cm’
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Nutrition Facts

Valeur nutritive
Per 125 mL (97 q)/ par 125 mL (87 q)

Amount . Daly Vil

Tencur . vakr quotdenne

Calorles / Calotas 80

Fal /LIpldes 059 1%
Salualad /salurés 0g 0%

+ Trans /lrans 09
Chokslercd / Choleslercl Omg

Sodlum / Sodium 0 mg 0%
Carbohydrate s Glucldes 189 6%
Fbra / Hbres 2 q 2%

Sjars/ SuIes 2 g
Proteln / Prolélines 29

Vitamin A S\taming A 2%
WitaminC /Vilamne C 10 %
Calcum / Calclum 0%
lron/ Fet 2%

52cmx81 ocm= 42.1 cm’




Nutrition Facts

Some of the other types of Nutrition Facts Panel...

Horizontal

Simplified

Nuirition Facts Amr/Taw

Valeur nuiritive fbsd="c

S0V /N0t Anound /Tesenr DV /avot
— —
20% Carbohydrate /Glecides 73 B%

Soturated / satures S g

2%

Fibea ! Fibras 0 g 0

Nutrition Facts

Valeur nutritive

Linear

Nutrition Facts per 1 cup (224 o) Calories 260

Fat 13 (20 %), Saturated Fat 29 + Trans Fat 2 g (25 %), Cholesterol 30 mg

Sodium 260 mg (28 %), Carbohydrate 31 g (10 %) FbreDg [0%) Sugars 5

Prokin 5a Vit A (4 %) Vit C (2 %), Caleium (15 %), lron (4 %) = % Doty \abe

Per 1slkk (2.7 9) pour 1 bakoone (2,7 9)
Amount * Dalyvalw Tencur  “vakwq
Calotles & Calorles &

Fal0g 0% | [Upldes 0g 0%
Catbohydrale2g 1% Glucldes 2 g 1%

10.4 cm x1.4 om = 14 8 cm’

Protein0qg

Protéines 09

Nt 2 g gridcant sourca of
safurated fa, rars &, cholastarcl
sodum, 1Ers, sugars, viamn A
vRamin C, cakhum ot len

Sourca negh gaatka del pres
safirds, |gicas rars, chokestard
scdum, fores, sLoras, inine A
Vaming C, cabaum ot fer.

Valeur nutritive peur t tesse (224 g) - Calories 260

Lipides 13 g (20 %), Lipides saturés 3 g + Lipides tane 2 g (25 %) Chokeskrd 20 mg
Sodium 260 mg (28 %), Glucides 31 g (10 %), Fibras 0 [0%) Sucres 5 g Prokines = g
VitA (490 Vit C (2 %) Caloium (15 %), Far (4 %) % =% wkur quotidenne

Per 1 ber (40g) +Tnms /s 35p Sgors ( Sumes g
pour 1 tabiette (40) Chlestrol / Chalestérd 10mg Pratein/ Prattines 7
Caluries 220 Sotiun/ Sodiun 70 mp 3%
- = Doty Vittnin A/YVitinne A 2% Yitanis C/¥itainneC [E)
V0 = vakar qutidenne Calcum (Cakism 6% lron(Fer N
108cm x32 cm= 34 5cm?
Tenenr/Anound SN0/ OV Tewenr/Anond WV0/%0V 4
Valeur nulritive =——==_ o r————
ipides 3 % Glurides/ e Zig BN
Nuirition Facts ===~ ¢ e -
saures (Satirted 5 g 12 Fbres/Fbralg 0%
pour 1 tablette (41 g) s+t (s 35 Y Sxres! Suprsdg
Per 1 bor (4D g)) Chalesttrol / Cholesterd 10 mg Pruttines / Protein 2
Caluries 220 Sotiun/ Sodiun 70 mp 3%
- Y0 = vaktr Quotidonne YitinineA/Yitanin A 2% YiaaniseC/¥Yianin C [
™ = Doy Ve Coloum /Cakism 6% Fer!lran in

10Bcmx32cme=
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Nutrition Facts
Valeur nutritive
Per125mL (87 g)/par125 mL (87 g)

% Daly Vahe
% walew guoticie nne

Calories / Calories 80
Fat / Lipides 0 59

Saturated / saturés 0.8
+ Trans /trans 0

Cholesterol / Chélestérolomg ) |

Sodium / Sodun\\mi y i

Carbohydrate / Glucides 153 6%
Fibre / Fibres 2 g 8%
Sugars /Sucres 2 g

Protein / Protéines 3 g

Vitamin A / Vitamine A 2%

Vitamin C /Viamine C

Calcium / Calcium

Iron / Fer 2%

Amount
Terwur

Nutrition Facts
Sorving Sze 125 mL (35 g)
Sorvings Par Comtainer 13

C

Amosnt Por Serving
Calories 90 Calorios trom @ 9

Calorles from Saturated + Trans 0

S Only Vwiee

Total Fat 1 g 2%
Salurated 09 0%

+Trarns 0 )
Cmega-6 Polyursaturated 0.5

(| o=ty
Monounsaturated 0.2 g

ﬁu—-u 0%

Sodium 300 mg 12%
Potassium 410 mg 12%
Total Carbohydrate 27 g 2%

Dietay Fitre 129 48

Solutie Fibre 0 g

Ins

Sugas 69

oluble Fitre 11 9

Sta

Sugar Acohols 0g

hog

Protel

ng

Veamin A 0% Vitamin C 0%
Caicium 2% lron B%

Food Labeling in Canada

Veamin D 0% Vitamin E

Nutrition Facts Problems
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Nutrition Facts Problems
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Organic

Claims regarding organic are similar to the
US.

A food certified by a certification body may
bear the trademark of the“lifying body.

Until National Standards are finalized,
certification of products described as organic
is voluntary in all provinces except Quebec.
www.caag-bio.org

% g Food Labeling in Canada
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Grading

Different grading standards:

Grade names and
standards have been
established.

e

Interunion Marketing

€ names mus
to describe p
which have n
tablished Canadian

grading standards except
when it is preceeded with

the country name.

Food Labeling in Canada
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Meat, Poultry and Processed Fruit and Vegetables

Meat and poultry processing establishments outside Canada must be
authorized to export meat products to Canada.

Grade considerations.
Coding Canned products with a grade.

-

365 ()l.‘f:'””'\ \{(»"{[ I asaon
C)R(;‘\NIC | asagne l“)i()!u;i(lnk A la Viand

BEemaas Food Labeling in Canada
Marketing  \ysATA



Meat and Poultry

INGREDIENTS: CHICKEN

« Minimum Meat Protein Standard for protein PORTIONS WATER
» Frozen and previously frozen considerations e L Eca

Nutrition Facts

Per 1 chicken breast portion (140 g
Aen it

Calorses 220

Fatiig

Saturated 259
+ Trs 01 g

ig i %%@ Food Labeling in Canada
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Claims

Claim rules:

* Size and prominence

Placement of accompanying information

Language require

Nutrition Facts Table

Conditions for advertising.

% | % Food Labeling in Canada



Claims

Additional regulations
regarding claims:

« Conditions to qualify

 Claims must not be ing or

deceptive

. Claims should be based on
recognized health and scientific
evidence.

Food Labeling in Canada
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Claims

New regulations permit 5 diet-related health claims:

» Low sodium and hypertension
 Calcium/Vit. D and osteoporosis

e | ow saturated fat/trans nd
heart disease

 Vegetables/fruits and ca

r

* Fermentable carbohydrateé and
dental cavities.

asasaan . .
NS Food Labeling in Canada
nterunion Marketing WUSATA



; Beurra:
Peanut Free! / Sans

Made in a peanut free

dans une facilité san

.l'h"“

1N

gaINS
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Claims

Claims that a food does not
contain an ingredient or
substanee must be factual and
not misleading. |

e Tot

—
E—
| —

absence, if claimet

\—

h Y
P WGREDIENTS: |

 Claim should be justified

« Maximum acceptable level
definition.

Food Labeling in Canada
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GMO and Irradiation

Voluntary labeling and advertising of foods that
are and are not products of genetic engineering.

Irradiated foods ﬁﬁ:&f
restrictions.




Shelf Life

Shelf Life must be indicated when a food or
beverage has a shelf life of 90 days or less.

Shelf Life and storage instructions must be
indicated if they differ from normal storage

conditions.
Date should be easy to u tand in both
official languages.

Legal format needs year first:

Best before
04 JN 28

Meilleur avant

i; %i NS Food Labeling in Canada
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Labeling compliance

* Importer responsibility

* |f non-compliant, CFIA notification that the
label will be modified
 Food cannot be sold in ada until it is

compliant with Canadian regulations

» Retailers legal obligation.

Hﬂ % Food Labeling in Canada
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Temporary labeling measures

Test Market Food




Enforcement

~N R~
/{ ) 3% (; ORGANIC - 131

SIORT GRAIN * A GRAIN RON

 Main CFIA considerations

 Accuracy of nutrient values
and claims

« Complaint and investi
basis.

ﬂ ;i % Food Labeling in Canada
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Funding for this seminar has
been provided by WUSATA as
part of the USDA MAP programs
providing assistance for
companies developing exports in

Canada.
This project is managed by Ted Craig in

Wyoming and Tim Larsen in Colorado
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